Limited Images of Men and Women

What do you think of body image? What are your personal thoughts of your own body image? 

Complete the student questionnaire on your own and consider what the questions really ask.

	Definition of Advertising

Definition of Advertising
advertise:
1. to tell about or praise ( a product, service, etc.) publicly, as through newspapers, handbills, radio, etc., so as to make people want to buy it;
2. to make known; give notice of;
3. to call the public's attention to.
advertisement:
1. the act of advertising;
2. a public notice or announcement, usually paid for, as of things for sale, needs, etc.
(New World Dictionary, Second College Edition)



Consider the following questions:

1. Are ads more likely to make people feel satisfied or dissatisfied with themselves?



2. Why would it be an advertiser’s advantage to make people feel satisfied or dissatisfied with themselves?




3. In what ways do ads benefit us?




4. Are ads created primarily for the consumer’s benefit or the advertiser’s benefit?





5. What is the difference between self image and self esteem?



Handout: Advertising and Image

Handout: What Do Advertisements Tell Us?

Propaganda Techniques

Using the list tool, identify propaganda techniques that are commonly seen in advertising.  You can include links to websites that illustrate the selected technique.
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Bandwagon - This technigue tries to persuade everyone to join in and do
the same thing,

Testimonial - An important person or famous figur endorses a product

Transfer - Good feelings, Iooks, or ideas transferred to the person for
whom the product is intended.

Repetition - The product name or keyword or phrass is repeated several
times.

Emotional words - Words such as luxury, beautiul, paradise, and
economical are used to evoke positive feelings in the viewer.

Name-calling - Negative words are used to creats an nfavorable
opinion of the competition in the viewer's mind

Faulty cause and effect - Use of a product is credited for creating a
posiive result

Compare and contrast - The viewer is led to believe one productis
betterthan another, although no real proofis offered

Want more Info? - Check outthe Propaganda PowstPointfor a
slideshow with more details and examples of the techniques in action!






Journal Response: What do you think now of how advertisements influence our self-image and self-esteem? 

Commercial Assignment

A Parody is like a political satire. It mocks something and makes fun of copying some part of it. For example, the Dove commercial we watched where they mocked the Evolution campaign. The people who made fun of the original commercial transformed someone attractive to look unattractive to mock the original commercial. This can be fun but is intended to make a statement in itself, not just for simply making fun of something. 

In groups of two or three (no more) you are going to create a mock television commercial.

· Choose a product (soft drinks, tennis shoes, makeup etc) Sign up your ‘product choice’ with me before beginning. No two people should be doing a commercial with the same product. 

· Create a commercial for the class. The goal of your task is to reflect or parody (mock) how real commercials often rely on manipulation of the viewer’s self -image or self-esteem in an attempt to influence them to purchase a product. They try to convince the viewer that They Need This Product!

· Follow the outline attached. You need to list the verbs used in your commercial, fill in the storyboard portion, and write up the dialogue to go with your commercial before you begin filming.

· The attached rubric shows exactly how you will be evaluated on this task. Read it carefully to see what is expected of you. This assignment is worth 20 marks. 

· Real commercials are no longer than 60 seconds.

· Consider image-related ad ‘themes’: hair, skin, weight, sex

· Groups need to plan a logical commercial. We can use the school camera to video tape your commercials and then view them together in one of our upcoming classes. 

· You could consider this something like an activity from “Whose Line is it Anyway?”. These could be “Commercials You Will Never See.”
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	Commercial Rubric

	CATEGORY
	4
	3
	2
	1
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Teamwork 
	Students met and discussed regularly. All students contributed to the discussion and all were listened to respectfully. All team members contributed a fair share of the work. 
	Students met and discussed regularly. Most students contributed to the discussion and were listened to respectfully. All team members contributed a fair share of the work. 
	A couple of team meetings were held. Most students contributed to the discussions and were listened to respectfully. All team members contributed a fair share of the work. 
	Meetings were not held AND/OR some team members did not contribute a fair share of the work. 

	Concept 
	Team had a clear picture of what they were trying to achieve. Each member can describe what they were trying to do and generally how his/her work contributed to the final product. 
	Team had a fairly clear picture of what they were trying to achieve. Each member can describe what they were trying to do overall but had trouble describing how his/her work contributed to the final product. 
	Team had brainstormed their concept, but no clear focus had emerged for the team. Team members describe the goals/final product differently. 
	Team spent little effort on brainstorming and refining a concept. Team members were unclear on the goals and how their contributions would help them reach the goal. 

	Storyboard 
	Storyboard is complete with sketches for each scene, detailed notes on titles, transitions, special effects, sound, etc. Storyboard reflects outstanding planning and organization for the visuals in the video. 
	Storyboard is relatively complete with sketches for most scenes, and notes on titles, transitions, special effects, sound, etc. Storyboard reflects effective planning and organization for the visuals in the video. 
	Storyboard has glaring omissions in scene planning. There are some sketches, and notes on titles, transitions, special effects, sound, etc. Storyboard reflects attempts at planning and organization for the visuals in the video. 
	Storyboard is not done or is so incomplete that it could not be used even as a general guide. Storyboard reflects very little planning of the visuals. 

	Commercial Video 
	Well rehearsed with smooth delivery that holds audience attention. 
	Rehearsed with fairly smooth delivery that holds audience attention most of the time. 
	Delivery not smooth, but able to maintain interest of the audience most of the time. 
	Delivery not smooth and audience attention often lost. 

	Content 
	Covers product in depth with details and examples and makes use of a propaganda technique. 
	Includes essential information about the product and makes use of a propaganda technique.
	Includes essential information about the product, but does not make use of a propaganda technique.
	Content is minimal OR does not make use of a propaganda technique. 
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Storyboard


 Verb Outline

Create an outline of your presentation by writing down the main points of action.  You need to list the action that will occur because the action is what drives your commercial.  It is important to use verbs, since they are action words.  Your list should be brief and specific.  
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Visual Outline Cells
Your storyboard is the visual outline of the presentation. It will look similar to a cartoon from the comic section of the newspaper. The storyboard tells the visual story and gives an idea of how the film should look. Within each cell decide what shots to use.  Remember that you will only film 30-second clips, so it is not necessary to use all of the cells below.  You may use stick figures in your storyboard.  While creating your pictures, think about the dialogue that will accompany the action.




